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CRAIG RISPIN

Craig Rispin is a business futurist, trends tracker and technology guru.  From age 10 he began teaching business people about the trends and technology that would change their businesses...and lives...forever!

With an innate ability to spot trends and to create new markets, Craig went on to design and launch hundreds of products for major companies in the computer, consumer electronics, multimedia, internet and broadcast industries.

Craig has worked with Apple Computer, Philips Consumer Electronics and served leading blue-chip companies worldwide.

He has addressed audiences ranging from 30 to 3000 on 4 continents and has been featured on TV and radio.  Now an expert speaker and business strategy consultant – Craig helps his customers understand and prepare for “The Next Big Thing”.

’s leading business

CRAIG’S PRESENTATION STYLE

· Every presentation is customised for the client – Based on current online research & future trends

· Uses the latest multimedia technology on stage – Including interactive video, animation and sound

· Takeaway Value – Attendees receive information they can understand easily and apply immediately

ADDITIONAL BACKGROUND

Whatever the group, Craig’s audience gain a unique insight into how the future and technology will impact their business and lives.  One of the things that make Craig different from other information technology experts is that he makes technology easy to understand and use.  Naturally he uses the latest technology when he takes the platform.

A presenter at the coalface of information technology breakthrough, Craig continues to assist many organisations through his own consultancy - most recently serving as Project Manager on several of the Australian Federal Government’s multimedia projects.  Seeking his expertise, he is also called upon by television and radio to present new technologies.

SPEAKS AND DELIVERS WORKSHOPS ON:

· The Future of Business Exposed!

The major trends impacting your industry – and strategies to profit from them.

· Fast Forward Your Business - 

How to Leave Your Competition in the Past

The latest trends in strategic planning, empowering your workforce, and making the right technology investments.

· Technology Isn’t a Toy – It’s a Weapon

Learn how technology ‘toys’ are being used by major corporations as secret weapons.

· Marketing Technology Trends

Learn how the hottest new marketing technologies – and some that are just around the corner.

TOPICS:

· Technology to boost your business


· Demographic Shifts

· Sales Force Automation

· Technology Explosion

· Database Management & Marketing

· Molecular Engineering

· Interactive Presentations

· Internet and Online Services

· Virtual Office Technology

· Future Trends and their impact on business

· The Increasing rate of change

· The New Consumer

· Using Technology to Empower Your Teams

· Decentralised Teams:  Centralised Success

· Rapid Change Management
NEW TRENDS IN TEAM TRAINING

The Skills You’ll Need to Succeed in the Future

· Embracing Change

· Solutions for Info Overload

· Constant Skill Acquisition

· Global Teamwork

· The Internet isn’t a toy it’s a weapon

· Seven technologies to compete in business today

· The best new technologies for small business

CLIENT TESTIMONIALS: 

“Outstanding presentation and workshop.  Your contribution helped to make our conference a huge success.”

Fastway Couriers International

“You are the only keynote presenter that our company has ever booked more than once.”

Elders Real Estate

“Your presentation “…was precisely to the point and showed the way forward very clearly.”

Securities Institute of Australia

“Craig, your presentation surpassed even Bill Gares!”

Television New Zealand

“Your presentation was rated the highest of the entire conference.” (out of approximately 300)

National Association of Broadcasters (USA)

“Thank you for sharing your ‘special gifts’…you are like a walking encyclopaedia.”

Department of Veterans’ Affairs

“…the digital world is full of opportunity for folks who know what they’re doing.  Craig’s experience and vision positions him as one of those people.

Time Warner Interactive

“Craig’s technical expertise and project management skills have been vital to our success.”

ABC Enterprises

“Your comments, based on years of hands-on experience in creating interactive messages for consumers, provided excellent information and insight.’

Targetbase Marketing

“Your talk was interesting, thought provoking and showed a broad real-world perspective…”

The University of Texas at Austin












